
2008 HALF YEAR RESULTS PRESENTATION

23 September 2008



• The content of this promotion has not been approved by an authorised person within the meaning of the Financial Services and Markets Act 2000. Reliance on
this promotion for the purpose of engaging in any investment activity may expose an individual to a significant risk of losing all of the property or other assets
invested.

• This presentation is exempt from the general restriction in section 21 of the Financial Services and Markets Act 2000 on the communication of invitations or
inducements to engage in investment activity on the ground that it is directed only at persons having professional experience in matters relating to investments
as described in Section 19 of the Financial Services and Markets Act 2000 (Financial Promotions) Order 2005 and/or at persons who qualify as certified high net
worth individuals within Section 48 of that Order. Any investment or investment activity to which this presentation relates is available only to such persons.
Persons who do not have professional experience in matters relating to investments should not rely on the contents of this presentation or anything said in
connection with it.

• To qualify as a certified high net worth individual, you must have signed, within the period of twelve months ending with the day on which the communication is
made, a statement complying with Part I of Schedule 5 of the Financial Services and Markets Act 2000 (Financial Promotion) Order 2005.

• Any person who is in any doubt about the investment to which this presentation relates should consult an authorised person specialising in advising on
investments of the kind in question.

• Whilst Rambler Media Ltd. has taken reasonable care to ensure that the information in this presentation is accurate as at today’s date, Rambler Media Ltd.
accepts no liability for the accuracy or completeness or use of, nor any liability to update, the information disseminated. It should not be construed as the giving
of advice or the making of a recommendation and should not be relied on as a basis for any decision or action. In particular, actual results and developments
may be materially different from any forecast, opinion or expectation expressed in this presentation and the past performance of the price of securities must not
be relied upon as a guide to their future performance. This document contains forward-looking statements. These statements concern, or may affect, future
matters and include matters that are not facts. These may include Rambler Media Ltd. and its subsidiaries' future strategies, business plans and results, and are
based on the current expectations of the Directors of Rambler Media Ltd. They are subject to a number of risks and uncertainties that might cause actual results
and outcomes to differ materially from expectations outlined in these forward-looking statements. A number of factors could cause actual results and outcomes
to differ materially from those expressed or implied by the forward-looking statements including, without limitation, regulatory developments, movements in stock
markets, information technology developments, and competitive and general conditions. These and other factors could adversely affect the outcome and
financial effects of the plans and events described herein. Forward-looking statements contained in this document based on past or current trends or activities
should not be taken as a representation that such trends or activities will continue in the future. You are cautioned not to place undue reliance on these forward-
looking statements, which speak only as of the date hereof. Rambler Media Ltd. does not undertake any obligation to publicly release the result of any revisions
to these forward-looking statements to reflect events or circumstances after the date hereof or to reflect the occurrence of unanticipated events. Nothing in this
announcement should be construed as a profit forecast.

• This document does not constitute or form part of an offer to sell, or the solicitation of an offer to buy, any securities in any jurisdiction.

• This presentation is being given solely for your information. This document is confidential and may not be reproduced, redistributed or passed on, directly or
indirectly, to any person or published, in whole or part, for any purpose.



Mark Opzoomer, Chief Executive Officer
Rambler Media

Introductory Remarks



• Consolidated revenue up 152% to $51.7 million (H1 2 007, $20.5 million)

• Like for like sales up 73% to $35.4 million (H1 200 7, $20.5 million)

• Display advertising up 94% to $21.7 million (H1 200 7, $11.2 million)

• Contextual advertising revenue of $23.2 million, in cluding Begun’s 
network

• Significant improvement in EBITDA to 17.3% margin ( H1 2007, 3%)

• US$11.2 million cash generated from operations (H1 2007, $0.6 million)

• Sound business fundamentals and strong balance shee t

H1 2008 – Financial Highlights 
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Strong Revenue Growth

Rambler revenue from continuing operations
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The Rambler audience
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Million unique monthly 
users 

• 40.8 million unique monthly visitors in May 2008 
• 2.7 billion average monthly page views in H1 2008
• 1.7 billion search queries in H1 2008
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Key Events
• July 2008:

– Rambler signs agreement to sell contextual advertis ing company 
Begun to Google and commercial agreement to benefit from 
Google’s search and advertising technology in Russi a

– Rambler selected Blinkx to power its new video search feature

– Rambler acquired remaining 49% stake in Price.ru

– Rambler launched autorambler

• May 2008:
– New partnership with ICQ in instant messaging

• April 2008 :
– Rambler reinforced its relationship with Video International Group

through the sale of a controlling stake in its onli ne display 
advertising agency Index20

– Rambler becomes title sponsor of The Rambler Russian Football Cup
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Arthur Akopyan, Chief Financial Officer
Rambler Media



H1 2008 – Financial Summary 
US$ million Jan – Jun 2007  Jan – Jun 2008   Jan – Dec 2007  

Group Revenue     
 Rambler 20.5 35.4  54.2 
      Begun network - 16.3  14.9 

 Investment Income 1.2 -  0.8 

     Total  21.7 51.7  69.9 
Growth (%) 58% 152%  125% 
     EBITDA* 0.6 8.9  7.6 
Ebitda margin ** (%) 3.0% 17.3%  11.0% 
Operating profit / 
(loss) (0.8) (1.5)  

 
0.9 

Net profit attributable 
to equity holders of 
the Group 6.4 0.7  

 
 

6.1 
Net gain / (loss) from 
disposal of 
subsidiaries (included 
in net profit above) 7.1 (0.2)  

 
 
 

7.1 
Earni ngs / (loss) per share 
from continuing 
operations – basic and 
diluted (US$ per share) 

(0.042) 0.049  

 
 
 

(0.066) 
Earnings / (loss) per share 
from discontinued 
operations – basic and 
diluted (US$ per share) (0.042) 0.049  

 
 

0.461 

 

*Earnings before interest, tax, depreciation and am ortisation
**Total EBITDA divided by total revenue 9



H1 2008 – Revenue Breakdown
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(US$ million)

Display 
advertising
$21.7 million

Contextual
Advertising 
Rambler traffic
$6.9 million

13%

13%

32%

42%

Other incl. 
mobile, listing
$6.8 million

Contextual
Advertising 
Begun network
$16.3 million

H1 2008 Rambler Group revenue breakdown
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Operating Expenses
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Labour cost
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Revenue Labour Cost

• Percentage of labour expense went down to 30% of to tal revenue in H1 
2008 (H1 2007, 43%) and 32% of total operating cost s (H1 2007, 39%)

• Stable headcount: 509 employees at 30 June 2008, ex cluding 191 
employees of Begun (31 December 2007: 529 and 147 r espectively) 

• Underlying wage pressure: around 30% per annum

12



Cash flow and cash balances

Cash balance
• As at Cash balance was $26.1 million at 30 June 2008, excluding $10.9 

million at Begun which was classified as asset held for sale (31 December 
2007, $31.5 million). Rambler expects to receive part of the cash at Begun 
before completion of the announced sale of Begun to Google

• The Company has recorded US$2.7 million of CAPEX for H1 2008 (H1 
2007, $1.7 million / FY 2007, US$5 million)

Capital expenditures

• Upon completion, expected in Q3 2008, Rambler’s net cash position will be 
approximately $100 million to be retained for further investments and 
potential acquisitions in line with its strategy 

Sale of Begun to Google
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Mark Opzoomer, Chief Executive Officer
Rambler Media

Concluding Remarks



Towards a more open company
• Russia will soon be the largest internet market in terms of users in 

Europe

• Internet is the fastest growing advertising segment  in Russia

• Rambler is a well-known Russian brand, growing fast

• By providing our users a combination of media, comm unications and 
search services, we are capturing both text and dis play advertising

• No need to produce all services ourselves – we are o pen and multi-
branded

• No intention to compete in horizontal search techno logy – our new 
ties with Google will enable us to improve the user  experience whilst 
increasing our search monetisation

• Rambler is the partner of choice for international properties in Russia
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Questions


