








H1 2008 — Financial Highlights

Consolidated revenue up 152% to $51.7 million (H1 2 007, $20.5 million)
Like for like sales up 73% to $35.4 million (H1 200 7, $20.5 million)
Display advertising up 94% to $21.7 million (H1 200 7, $11.2 million)

Contextual advertising revenue of $23.2 million, in ~ cluding Begun’s
network

Significant improvement in EBITDA to 17.3% margin (  H1 2007, 3%)
US$11.2 million cash generated from operations (H1 2007, $0.6 million)

Sound business fundamentals and strong balance shee t



Strong Revenue Growth
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The Rambler audience

+53% CAGR
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40.8 million uniqgue monthly visitors in May 2008
2.7 billion average monthly page views in H1 2008
1.7 billion search queries in H1 2008

Million unique monthly
users



Key Events

e July 2008:

— Rambler signs agreement to sell contextual advertis ~ ing company
Begun to Google and commercial agreement to benefit from
Google’s search and advertising technology in Russi a

— Rambler selected Blinkx to power its new video search feature
— Rambler acquired remaining 49% stake in  Price.ru
— Rambler launched autorambler

« May 2008:
— New partnership with  1CQ in instant messaging

e April 2008 :
— Rambler reinforced its relationship with Video International Group
through the sale of a controlling stake in its onli ne display

advertising agency Index20

— Rambler becomes title sponsor of The Rambler Russian Football Cup
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H1 2008 — Financial Summary

an —Jun 2007 Jan — Dec 2007

Group Revenue

Rambler 20.5 54.2
Begun network . 14.9
Investment Income 1.2 0.8
21.7 69.9
Growth (%) 58% 125%
AN os 6
Ebitda margin ** (%) 3.0% 11.0%
(0.8) 0.9
Net profit attributable
to equity holders of
the Group 6.4 6.1
- 7.1 7.1
Earnings / (loss) per share
from continuing
operations — basic and
diluted (US$ per share) (0.042) (0.066)
(0.042) 0.461

*Earnings before interest, tax, depreciation and am  ortisation
**Total EBITDA divided by total revenue 9



H1 2008 — Revenue Breakdown
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H1 2008 Rambler Group revenue breakdown
(US$ million)
Other incl.
mobile, listing
$6.8 million
Display
Contextual advertising
Advertising $21.7 million
Rambler traffic
$6.9 million
Contextual
Advertising
Begun network
$16.3 million
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Operating Expenses

-&

"
L
& I
L

"$
"
% &  + #$!
I
) & H #
% 1
) "$
2 #it
+** II!
+
3
$#

"$

G #
" H'S

11




Labour cost

 Percentage of labour expense went down to 30% of to  tal revenue in H1
2008 (H1 2007, 43%) and 32% of total operating cost s (H1 2007, 39%)

o Stable headcount: 509 employees at 30 June 2008, ex cluding 191
employees of Begun (31 December 2007: 529 and 147 r espectively)

e Underlying wage pressure: around 30% per annum
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Cash flow and cash balances

Cash balance

* As at Cash balance was $26.1 million at 30 June 2008, excluding $10.9
million at Begun which was classified as asset held for sale (31 December
2007, $31.5 million). Rambler expects to receive part of the cash at Begun
before completion of the announced sale of Begun to Google

Sale of Begun to Google

* Upon completion, expected in Q3 2008, Rambler’s net cash position will be
approximately $100 million to be retained for further investments and
potential acquisitions in line with its strategy

Capital expenditures

 The Company has recorded US$2.7 million of CAPEX for H1 2008 (H1
2007, $1.7 million / FY 2007, US$5 million)
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Towards a more open company

Russia will soon be the largest internet market in terms of users in
Europe

Internet is the fastest growing advertising segment In Russia
Rambler is a well-known Russian brand, growing fast

By providing our users a combination of media, comm unications and
search services, we are capturing both text and dis  play advertising

No need to produce all services ourselves —we are 0 pen and multi-
branded

No intention to compete in horizontal search techno logy — our new
ties with Google will enable us to improve the user experience whilst
Increasing our search monetisation

Rambler is the partner of choice for international properties in Russia
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