
 
FOR IMMEDIATE RELEASE                                                                     09 April 2008 

 
 

RAMBLER MEDIA LIMITED  
PRELIMINARY FINANCIAL RESULTS  

FOR THE 12 MONTHS ENDED 31 DECEMBER 2007 
 

Revenue up 125% year-on-year to US$69.1 million (2006, US$30.6 million)  
including US$14.9 million from Begun  

Strong cash generation from operations of US$12.0 million (2006, US$5.7 million) 
 
Rambler Media Limited (RMG.LN), (“Rambler” or the “Group”), operator of one of Russia’s most 
popular internet brands, today announces its financial results for the year ended 31 December 
2007, prepared in accordance with International Financial Reporting Standards (IFRS).  

 
FINANCIAL HIGHLIGHTS  
 
FULL YEAR 2007 
 

• 125% year-on-year growth in Group revenue (including Begun from August 2007) to 
US$69.1 million (2006, US$30.6 million)  

 
• 77% year-on-year growth in like-for-like sales to US$54.2 million  

(2006, US$30.6 million) 
 

• Consolidated revenue from Begun from August to December 2007 of US$14.9 million, 
after elimination of inter-company sales 
 

• Group EBITDA improving to US$7.6 million (2006, US$1.6 million), within the range of 
the Group’s guidance. During 2007, the Group incurred management restructuring costs 
of US$0.8 million, consultancy fees associated with new strategic initiatives of US$0.6 
million and tax provisions of US$2.8 million (2006, US$2.6 million)  

 
• Group net profit after interest and tax of US$5.7 million  

(2006, net loss of US$3.0 million)  
 

• US$12.0 million cash generated from operations (2006, US$5.7 million) 
 

• Strong balance sheet with US$31.5 million of cash at 31 December 2007  
(2006, US$18.5 million) 
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FINANCIAL HIGHLIGHTS 
 
H2 2007 
 

• 175% year-on-year growth in Group revenue (including Begun from August 2007) to 
US$48.6 million (2006, US$17.7 million)  

 
• 90% year-on-year growth in like-for-like sales to US$33.6 million  

(2006, US$17.7 million) 
 

• Consolidated revenue from Begun from August to December 2007 of US$14.9 million, 
after elimination of inter-company sales 

 
• Group EBITDA of US$7.1 million (H2 2006, US$0.8 million) driven by revenue 

enhancements and cost rationalisation. This compares to H1 2007 EBITDA of US$0.6 
million (H1 2006, US$0.8 million) 

 
• Group net loss after interest and tax of US$380,000 (H2 2006, net loss of US$2.7 million)  

 
• US$11.4 million cash generated from operations (H2 2006, US$3.5 million) 

 
 
 
 

Mark Opzoomer, Chief Executive Officer of Rambler Media, commented:  
 
“2007 was all about implementing change at Rambler.  Since I was appointed CEO 12 
months ago, my key objectives have been to improve the Group’s profitability, 
accelerate sales growth, build a new team and reposition Rambler’s brand and 
products. We have a strong balance sheet and the right underlying business 
fundamentals. Rambler is ready to become Russia’s leading gateway to the internet. 
 
Together with Arthur, we have put in place an experienced and focused management 
team to meet the aggressive growth targets we have set for the next 12 months. We 
look forward to updating the market on our progress throughout the coming year.”  
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KEY 2007 EVENTS 
 

• The sale of the Group’s TV business was completed in January 2007, allowing the Group 
to focus on growing its core Internet business. The TV operation was sold for US$23.0 
million with a net gain on disposal of US$7.1 million 

 
• Appointment of a new executive management team in March 2007: CEO Mark 

Opzoomer and CFO Arthur Akopyan 
 

• Maximisation of advertising sales and leveraging Rambler’s market position: 
o On 8 August 2007, Rambler announced the acquisition of a further 25% stake in 

contextual advertising company Begun for a cash consideration of US$18 million, 
bringing the Group’s total ownership of Begun to 50.1% and providing Rambler 
with one of the leading positions in the text-based advertising market. 

o On 5 October 2007, Rambler announced the formation of a strategic partnership 
with IMHO VI, part of Video International, the largest media sales group in 
Russia, to sell display advertising on Rambler’s pages from January 2008. 

 
• Creation of a new organisational structure, appointment of a new leadership team and 

reorganisation of human resources to deliver product changes in 2008 and reduce 
growth in labour costs 

 
• Continuing rationalisation of the Group’s legal structure and product portfolio 

 
• Product redevelopment started with focus on four profit-generating areas: Search & 

Navigation, Communication Services, Homepage and Media & Entertainment 
 

• Commenced repositioning of Rambler brand  
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PERFORMANCE 
 
Rambler User Statistics 
 

• Over 35.1 million unique monthly users in December 2007, up 44% year-on-year 
(December 2006, 24.4 million unique users) – reaching close to 37.4 million unique 
monthly users in February 2008 

 
• 30 million unique monthly users of the main Rambler.ru portal on average in 2007, an 

increase of more than 40% year-on-year – which is greater than Russia’s internet 
penetration growth of c. 12% from H2 2006 to H2 2007 (source: The Public Opinion 
Foundation) 

 
• 2.3 billion monthly page views on average in 2007, up 49% year-on-year 

 
• Total search queries amounted to 2.8 billion in 2007, up 27% year-on-year 

 
• 30.4 million registered Rambler email accounts at the end of the period, up 80% from 

December 2006 
 
Russian Internet / Advertising Market 
 

• Russian internet penetration up 12% year-on-year in 2007, reaching 29.4 million internet 
users (source: The Public Opinion Foundation) or 26% of Russia’s adult population 

 
• Russian internet display advertising up 60% year-on-year in 2007 to US$160 million 

including VAT (2006, US$100 million) (source: 2007 – Video International, 2006 - 
Russian Association of Communication Agencies / AKAR) 

 
• Russian contextual advertising up 105% year-on-year in 2007 to US$225 million 

including VAT (2006, US$110 million) 
 

• Internet text and display advertising accounted for 2.8% of the total Russian advertising 
market in 2007 (2006, 1.6%) 
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FINANCIAL SUMMARY 
 
(US$ ’000s) Jan – Dec 

2007 
 

Jan – Dec 
2006 

Jul – Dec 
2007 

 

Jul – Dec 
2006 

Group revenue 
Rambler Media excl. Begun 
Impact of Begun (from Aug. to 
Dec. 2007) 
 

69,083 
54,162 
14,921 

30,646 
30,646 

- 
 

48,571 
33,650 
14,921 

 

17,683 
17,683 

- 

EBITDA* 
 

7,631 1,624 7,106 817 

EBITDA* margin 11.1% 5.3% 
 

14.6% 4.6% 

Net profit / (loss) attributable to equity 
holders of the group 
 

6,080 (3,183) (380) (2,696) 

Net gain from disposal of TV (included 
in net profit above) 

7,089 -   

(Loss) / earnings per share from 
continuing operations – basic (US$ per 
share) 
 

 
(0.066) 

 
0.001 

  

(Loss) / earnings per share from 
continuing operations – diluted (US$ per 
share) 
 

 
(0.066) 

 
0.001 

  

Earnings / (loss) per share from 
discontinued operations – basic 
(US$ per share) 

 
0.461 

 
(0.202) 

  

Earnings / (loss) per share from 
discontinued operations – diluted 
(US$ per share) 

 
0.459 

 
(0.202) 

  

 
* Earnings before interest, tax, depreciation and amortisation 
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The results for the 12 months ended 31 December 2007 are as follows: 
 
 

(US$ ’000s) Total 
continuing 
operations 

 
Discontinued 

operations 
 

Total 

 
Total revenue 69,083  -  69,083 
Operating expenses 
and overheads (67,524)  -  (67,524) 
 1,559  -  1,559 
Investment income    902       902 
Depreciation and 
amortisation 5,170  -  5,170 
EBITDA 7,631*  -  7,631 

 
*EBITDA includes US$2,826,000 provision for potential tax related charges, US$1,808,000 foreign currency 
translation loss and US$134,000 relating to share options costs, and excludes non-recurring goodwill impairment 
charge of US$1,521,000  
 
 
The results for the 12 months ended 31 December 2006 are as follows: 
 

(US$ ’000s) Total 
continuing 
operations 

 
Discontinued 

operations 
 

Total 

 
Total revenue 30,646  5,435  36,081 
Operating expenses 
and overheads (32,086)  (8,639)  (40,725) 
 (1,440)  (3,204)  (4,644) 
Investment income 1,574  -  1,574 
Depreciation and 
amortisation 1,490  244  1,734 
EBITDA 1,624**  (2,960)  (1,336) 

 
**EBITDA includes US$2,557,000 provision for potential tax related charges and US$260,000 relating to share 
options costs 
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OTHER INFORMATION 
 
The Group’s consolidated accounts have been prepared in accordance with International 
Financial Reporting Standards (IFRS). The following preliminary financial information has been 
approved for release by the Group’s auditors. PricewaterhouseCoopers CI LLP was reappointed 
as the Group’s auditor for 2007. The final financial statements and auditors’ report have not yet 
been signed by the auditors. The figures and financial information for the year ended 31 
December 2007 set out herein do not constitute the statutory financial statements for that year. 
The statutory financial statements have not been delivered to the Registrar, nor have the 
auditors reported on them. 
 
The Group will host a conference call to present the results at 9 am London Time (12 pm 
Moscow Time) today (9 April 2008). The results statement and presentation are available on 
Rambler Media’s website at www.ramblermedia.com.   
 
To participate in the conference call, please register online at: 
 
 www.sharedvalue.net/ramblermedia/fy2007.  
 
The number for the conference call will be made available upon registration.  

 

For further information, please visit www.ramblermedia.com or contact: 
 
Rambler Media      Shared Value Limited 
Mark Opzoomer / Arthur Akopyan Nicolas Duperrier 
Tel. +7 495�500 3826  Tel. +44 (0) 20 7321 5010 
 rambler@sharedvalue.net  
 
ING Wholesale Banking 
Daniel Friedman / William Marle 
Tel. +44 (0) 20 7767 1000 
 

*** 
 
ABOUT RAMBLER MEDIA 

 
Rambler Media is an internet media and services group which operates or has interests in leading 
Russian language internet brands including its original Russian internet homepage and search 
engine  'Rambler.ru', on-line newspaper 'Lenta.ru', product comparison website 'Price.ru', internet 
catalogue and navigation system 'Top 100', instant messaging service 'Rambler-ICQ', digital 
advertising agency 'Index20' and contextual advertising company 'Begun'. Rambler Media’s 
shares are traded on AIM, the junior market of the London Stock Exchange under the symbol 
'RMG'. For more information on Rambler Media, visit our corporate website at 
www.ramblermedia.com. 
 
Certain statements within this announcement constitute forward-looking statements. Such forward-looking statements 
involve risks and other factors which may cause the actual results, achievements or performance of the Group to be 
materially different from any future results, achievements or performance expressed or implied by such forward-
looking statements. Such risks and other factors include, but are not limited to, general economic and business 
conditions, changes in government regulations, and court interpretations of such regulations, currency fluctuations 
(including the US$/Rbs rate), competition, and changes in development plans. There can be no assurance that the 
results and events contemplated by the forward-looking statements contained in this announcement will, in fact, 
occur. Any forward-looking statements made in this announcement represent management’s best judgment as to 
what may occur in the future and are correct only as at the date of this announcement. The Group will not undertake 
any obligation to release publicly any revisions to these forward-looking statements to reflect events or circumstances 
occurring after the date of this announcement except as required by applicable law or by any applicable regulatory 
authority. 
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Business review 
 

Rambler Media Limited (the “Group”), is a media and services group which operates or has interests in 
leading Russian language internet brands including its original Russian internet homepage and search 
engine 'Rambler.ru', on-line newspaper 'Lenta.ru', product comparison website 'Price.ru', internet 
catalogue and navigation system 'Rambler Top 100', instant messaging service 'Rambler-ICQ', digital 
advertising agency 'Index20' and contextual advertising company 'Begun'. Rambler Media’s shares are 
traded on AIM, the junior market of the London Stock Exchange under the symbol 'RMG'.  

 
1. Highlights 

 
1.1. Full Year 2007 Highlights 

 
• 125% year-on-year growth in Group revenue (including Begun from August 2007) to US$69.1 

million (2006, US$30.6 million)  
 
• 77% year-on-year growth in like-for-like sales to US$54.2 million  

(2006, US$30.6 million) 
 
• Consolidated revenue from Begun from August to December 2007 of US$14.9 million, after 

elimination of inter-company sales 
 

• Group EBITDA improving to US$7.6 million (2006, US$1.6 million), within the range of the 
Group’s guidance. During 2007, the Group incurred management restructuring costs of US$0.8 
million, consultancy fees associated with new strategic initiatives of US$0.6 million and tax 
provisions of US$2.8 million (2006, US$2.6 million)  

 

• Group net profit after interest and tax of US$5.7 million  
(2006, net loss of US$3.0 million)  

 

• US$12.0 million cash generated from operations (2006, US$5.7 million) 
 

• Strong balance sheet with US$31.5 million of cash at 31 December 2007  
(2006, US$18.5 million) 

 
1.2. H2 2007 Highlights 

 
• 175% year-on-year growth in Group revenue (including Begun from August 2007) to US$48.6 

million (2006, US$17.7 million)  
 
• 90% year-on-year growth in like-for-like sales to US$33.6 million  

(2006, US$17.7 million) 
 
• Consolidated revenue from Begun from August to December 2007 of US$14.9 million, after 

elimination of inter-company sales 
 
• Group EBITDA of US$7.1 million (H2 2006, US$0.8 million) driven by revenue enhancements and 

cost rationalisation. This compares to H1 2007 EBITDA of US$0.6 million (H1 2006, US$0.8 
million) 

 

• Group net loss after interest and tax of US$380,000 (H2 2006, net loss of US$2.7 million)  
 
• US$11.4 million cash generated from operations (H2 2006, US$3.5 million) 
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2. Performance 
 
2.1. Key Events 
 

• The sale of the Group’s TV business was completed in January 2007, allowing the Group to focus 
on growing its core Internet business. The TV operation was sold for US$23.0 million with a net 
gain on disposal of US$7.1 million 

 
• Appointment of a new executive management team in March 2007: CEO Mark Opzoomer and 

CFO Arthur Akopyan 
 
• Maximisation of advertising sales and leveraging Rambler’s market position: 

a. On 8 August 2007, Rambler announced the acquisition of a further 25% stake 
in contextual advertising company Begun for a cash consideration of US$18 
million, bringing the Group’s total ownership of Begun to 50.1% and providing 
Rambler with one of the leading positions in the text-based advertising 
market 

b. On 5 October 2007, Rambler announced the formation of a strategic 
partnership with IMHO VI, part of Video International, the largest media sales 
group in Russia, to sell display advertising on Rambler’s pages from January 
2008 

 
• Creation of a new organisational structure, appointment of a new leadership team and 

reorganisation of human resources to deliver product change in 2008 and reduce growth in labour 
costs 

 

• Continuing rationalisation of the Group’s legal structure and product portfolio 
 

• Product redevelopment started with focus on four profit-generating areas: Search & Navigation, 
Communication Services, Homepage and Media & Entertainment 

 

• Commenced repositioning of Rambler brand  
 
 
2.2. Rambler User Statistics 
 

• Over 35.1 million unique monthly users in December 2007, up 44% year-on-year (December 
2006, 24.4 million unique users) – reaching close to 37.4 million unique monthly users in February 
2008 

 
• 30 million unique monthly users of the main Rambler.ru portal on average in 2007, an increase of 

more than 40% year-on-year – which is greater than Russia’s internet penetration growth of c. 
12% from H2 2006 to H2 2007 (source: The Public Opinion Foundation 

 
• 2.3 billion monthly page views on average in 2007, up 49% year-on-year 

 
• Total search queries amounted to 2.8 billion in 2007, up 27% year-on-year 

 
• 30.4 million registered Rambler email accounts at the end of the period, up 80% from December 

2006 
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2.3. Russian Internet / Advertising Market 
 

• Russian internet penetration up 12% year-on-year in 2007, reaching 29.4 million monthly internet 
users (source: The Public Opinion Foundation) or 26% of Russia’s adult population 

 
• Russian internet display advertising up 60% year-on-year in 2007 to US$160 million including 

VAT (2006, US$100 million) (source: 2007 – Video International, 2006 – Russian Association of 
Communication Agencies / AKAR) 

 
• Russian contextual advertising up 105% year-on-year in 2007 to US$225 million including VAT 

(2006, US$110 million) 
 

• Internet accounted for 2.8% of the total Russian advertising market in 2007 (2006, 1.6%) 
 
2.4. Financial and operating review 

 
 
FINANCIAL SUMMARY 
 
(US$ ’000s) Jan – Dec 

2007 
 

Jan – Dec 
2006 

Jul – Dec 
2007 

 

Jul – Dec 
2006 

Group revenue 
Rambler Media excl. Begun 
Impact of Begun (from Aug. to 
Dec. 2007) 
 

69,083 
54,162 
14,921 

30,646 
30,646 

- 
 

48,571 
33,650 
14,921 

 

17,683 
17,683 

- 

EBITDA* 
 

7,631 1,624 7,106 817 

EBITDA* margin 11.1% 5.3% 
 

14.6% 4.6% 

Net profit / (loss) attributable to equity 
holders of the group 
 

6,080 (3,183) (380) (2,696) 

Net gain from disposal of TV (included 
in net profit above) 

7,089 -   

(Loss) / earnings per share from 
continuing operations – basic (US$ per 
share) 
 

 
(0.066) 

 
0.001 

  

(Loss) / earnings per share from 
continuing operations – diluted (US$ per 
share) 
 

 
(0.066) 

 
0.001 

  

Earnings / (loss) per share from 
discontinued operations – basic 
(US$ per share) 

 
0.461 

 
(0.202) 

  

Earnings / (loss) per share from 
discontinued operations – diluted 
(US$ per share) 

 
0.459 

 
(0.202) 

  

 
* Earnings before interest, tax, depreciation and amortisation 
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The results for the 12 months ended 31 December 2007 are as follows: 
 

(US$ ’000s) Total 
continuing 
operations 

 
Discontinued 

operations 
 

Total 

 
Total revenue 69,083  -  69,083 
Operating expenses 
and overheads (67,524)  -  (67,524) 
 1,559  -  1,559 
Investment income    902       902 
Depreciation and 
amortisation 5,170  -  5,170 
EBITDA 7,631*  -  7,631 

 
*EBITDA includes US$2,826,000 provision for potential tax related charges, US$1,808,000 foreign currency 
translation loss and US$134,000 relating to share options costs, and excludes non-recurring goodwill impairment 
charge of US$1,521,000  
 

 
The segmental results for the 12 months ended 31 December 2006 are as follows: 
 

(US$ ’000s) Total 
continuing 
operations 

 
Discontinued 

operations 
 

Total 

 
Total revenue 30,646  5,435  36,081 
Operating expenses 
and overheads (32,086)  (8,639)  (40,725) 
 (1,440)  (3,204)  (4,644) 
Investment income 1,574  -  1,574 
Depreciation and 
amortisation 1,490  244  1,734 
EBITDA 1,624**  (2,960)  (1,336) 

 
**EBITDA includes US$2,557,000 provision for potential tax related charges and US$260,000 relating to share 
options costs 

 
2.5. The Group’s financial review 

 
2.5.1 Revenue and investment income 
 

Group revenue increased by 125% year-on-year to reach US$69.1 million in 2007 (FY 2006, US$30.6 
million), including US$14.9 million from Begun, thus outperforming the Russian internet text and display 
advertising market, which was estimated to have grown by 83% in the same period (source: Russian 
Association of Communication Agencies / AKAR and Video International). Begun, which is one of Russia’s 
leading search and contextual text-based advertising platforms, was consolidated since August 2007, and 
contributed US$14.9 million to the Group’s full year revenue, after the elimination of inter-company sales. 
Excluding Begun’s revenue contribution from text-based advertising, Rambler’s revenue grew by 77% 
year-on-year from US$30.6 million to US$54.2 million, again ahead of the Russian display advertising 
market, which was estimated to have grown by 60% in the same period (source: Russian Association of 
Communication Agencies / AKAR and Video International).  Begun’s full year revenue was approximately 
US$36.0 million in 2007, which represents around 20% of Russia’s fast growing internet text-based 
advertising market. Investment income from the Group’s stake in Begun, which was 25% during the first 
half of 2007, was US$0.9 million (FY 2006, US$1.5 million). The Group’s Mobile operations have been 
integrated with the Internet segment and are no longer reported separately; during 2007 the Group 
recorded Mobile and VAS revenues of US$4.3 million (2006, US$2.3 million). The growth of Mobile and 
VAS revenues, together with the cost cutting measures, helped achieve an operational breakeven in 
Mobile operations in 2007.  
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In 2007, 49% of the Group’s revenue was generated by display advertising, which is sold through the 
Group’s agency Index20, and 36% of internet revenue came from search related or text-based 
advertising, mainly through Begun’s extended advertising network. The remainder was attributable to 
price comparison, mobile and other revenues. The proportion of search related advertising within total 
revenue is expected to increase to 55% going forward as the Group will be able to fully consolidate 
Begun’s results. 

 
2.5.2. EBITDA 
 

The Group reported consolidated EBITDA of US$7.6 million in 2007. The sharp increase in profitability in 
the second half of 2007 was driven mainly by improved sales of banner advertising inventory, better 
monetisation of search traffic, consolidation of profitable Begun operations and actions implemented in the 
cost controls and processes area. The Group reported consolidated EBITDA of US$7.1 million in the 
second half of 2007 (H2 2006, US$0.8 million). The Group’s EBITDA margin, which was at 3% in the first 
six months of 2007, increased to 15% in the second half of the year despite some one-off charges. 
 
2.5.3. Operating Expenses 
 

The Group’s consolidated operating expenses (including depreciation, amortisation and a tax related 
provision) reached US$67.5 million in 2007 (including Begun’s operating expenses from August 2007), 
compared to US$32.1 million for the same period the previous year. In the second half of 2007, the 
Group’s operating expenses (including depreciation, amortisation and a tax related provision) were 
US$43.9 million, up 134% from US$23.1 million for the second half of 2006. Of this increase Begun 
contributed US$16.5 million during the period of consolidation in the last 5 months of 2007. 
 
Direct costs, including commissions, content, traffic acquisition costs, data centre costs and mobile costs 
rose by 176% from US$8.1 million in FY 2006 to US$22.4 million in 2007, mainly as a result of increased 
revenues and commissions paid to partners of Begun’s advertising network. Without the impact of 
Begun’s commissions to its advertising network, the growth in direct costs would have been limited to 82% 
year-on-year.  
 
Margarita Kuzina was appointed Director of Human Resources in August 2007. Actions were taken to 
introduce more active management of human resources, with a view to improving both retention and 
development.  These also resulted in reduction of labour costs as a proportion of total costs and of total 
revenue in 2007. The Group’s labour costs accounted for 32% of total operating expenses in 2007, 
compared to 38% in 2006. Labour costs including Begun rose by 78% in 2007 to US$21.9 million which is 
less than the 85% rise recorded in 2006 (2006, US$12.3 million). Labour costs excluding Begun rose by 
60% to US$19.7 million, which further demonstrates the favourable impact of the Group’s new human 
resource structure. This increase in labour costs was primarily driven by wage inflation of approximately 
30% in the Russian internet and media market, organic headcount increases of approximately 10%, 
increased senior management compensation, management restructuring costs amounting to US$0.7 
million and the US$2.2 million impact of Begun consolidation in the last 5 months of 2007. Labour costs, 
which accounted for 40% of total revenue in 2006, have reduced significantly to 32% of total revenue in 
2007 despite the increase in headcount associated with the Begun acquisition. Consolidated headcount in 
December 2007 was 687 (December 2006, 495), of which 143 staff were attributable to Begun.  
 
As stated in the 2006 annual report, the Group’s results include provisions for potential tax related 
charges. These provisions relate to potential liabilities for taxes other than income tax, which arise from 
the legal structure of the Group and the jurisdictions in which various income and expense items are 
recognized and assessed. For the full year 2007, the provision for potential tax related charges amounted 
to approximately US$2.8 million (2006, US$2.6 million). If appropriate, the provisions may be released at 
some point in the future.  
 
Legal and professional fees also increased from US$1.6 million in 2006 to US$3.0 million in 2007 due to 
the greater need for advice on strategy and potential transactions in 2007.  
 
The Group changed functional currency in 2007 from US Dollar to Russian Rouble and recognised a 
foreign currency translation loss of US$1.8 million as a result of exchange rate fluctuations (refer to Note 2 
(b) in the notes to the financial information). Management is currently exploring hedging solutions and 
expects this to decrease exposure going forward. 
 




